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01 FINANCIAL HIGHLIGHTS
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2021 Financial Performance - Sales
2021 财务表现-营收

Year 2020

$ 1,201 m

$ 1,758 m

Year 2021

+ 46%
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2021 Financial Performance - Sales
2021 财务表现-营收
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2021 Financial Performance - Sales
2021 财务表现-营收

455

1,201

746

2019

259

1,758

OBM

626

(36%)

432

2018

465

378

2020

1,132

(64%)

2021

ODM

691

844

+ 52%

+ 38% 

Breakdown

(in MUSD)

by Business Model

YoY growth



6丨 2285.HK

2021 Financial Performance - Sales
2021 财务表现-营收
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Gross Profit $ 369 m $ 495 m
GP% 30.7% 28.1%

EBIT $ 70 m $ 188 m
EBIT % 5.8% 10.7%

Net Profit $ 48 m $ 150 m
NP% 4.0% 8.5%

2021 Financial Performance - Profitability
2021 财务表现-利润

Year 2020 Year 2021

+  34% 

+168%

+209%

YoY growth
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Non HKFRS measure- Adjusted net profit
利润可比分析

Year 2020 Year 2021

Net Profit $ 48.4 m $ 149.7 m

NP% 4.0% 8.5%

Adjustment

Listing expenses +    0.3 m +  7.9 m

Equity Settled share-based payment +  21.1 m /

Gain/Loss on disposal of associates +    0.1 m +  0.7 m

Gain/Loss on disposal of subsidiary / - 22.0m

Net unrealized gains on convertible bonds / - 19.2m

Tax effect - 0.03 m +  8.0 m

Net Profit $ 69.8 m $ 125.0 m

NP% 5.8% 7.1%

+ 209%

+ 79%
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Great track record
稳定向好的长期记录

Continued revenue growth Improved profitability

(2.0)%

2021

1,758

2019 20202018

691
844

1,201

+37%

Sales

2018 2019 2020 2021

4.0%4.3%

-2.0%

8.5%

Net Profit (%)Revenue breakdown (in $ million）

Strong Return on Equity

Return on Equity (%)

2018 2019 2020 2021

17.0%
18.8%

-8.1%

18.0%
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As % of revenue
2018 2019 2020 2021

R&D 4.0% 3.7% 3.2% 2.9%

R&D investment 27.7 31.4 38.9 50.2 

YoY growth rate +13% +24% +29%

Administrative 6.6% 5.8% 6.9% 5.9%

Selling  and 

distribution
14.5% 15.2% 15.0% 11.1%

Achieving operating efficiency
运营效率提升
Breakdown of operating expenses

25.1% 25.1%24.7% 19.9%

(US$mm)

As % of revenue
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Achieving operating efficiency
运营效率提升
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Cash flow analysis

现金流分析

Note: (1) Includes pledged deposits and cash and cash equivalents

Cash generated from operations vs CAPEX

8.1 

39.6 

133.7 

158.2 

26.3 25.6 
31.6 

81.2 

2018 2019 2020 2021

Net cash generated from operating activities

Capital expenditures

Healthy cash balance (1)

98.0 117.3 

189.1 

713.3 

2018 2019 2020 2021

(US$mm) (US$mm)



13丨 2285.HK

2021 Dividend Plan
年度派息计划

Basic earnings per share 0.357 USD

Dividend Proposal 0.0715

0.5577

USD

HKD

20%
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02 BUSINESS REVIEW
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46.4 %REVENUE
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Continued to strengthen the market position of our brands, by keep investing in the 

brands and introducing innovative products 
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s

CREATE THE FIRST HIGH VOLTAGE 

PLATFORM FOR OPE, 

LEADING THE INDUSTRIAL 

TRANSFORMATION 
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9,000,000+
BATTERY PLATFORM
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WE LAUNCHED THE EGO 42’’ Z6 ZERO TURN RIDING MOWER, THE INDUSTRY’S 

FIRST BATTERY POWER MOWER WITH INTERCHANGEABLE BATTERIES.
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EGO POWER+ 
ZT4201E-L
Z6 ZTR RIDING MOWER
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IoT 

EXECUTIONS 

ON EGO 

PROGRAM

KEEP EXTENDING 

PRODUCT LINES
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SINCE 1922
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FLEX 24V Lithium-ion range
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Since 2007
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Products are sold in more than

100 countries and regions, primarily 

in North America, Europe and Asia Pacific, 

including China.1

Retailers

⚫ Including leading home centres, mass-

market retailers such as

Dealers * & Distributors

⚫ Significant penetration of 

professional distributor& dealer 

networks on a global scale. 

E-commerce Channels

⚫ Collaborated with major e-commerce 

platforms such as

Continued to build our Omni-channel sales and distribution network

* Dealer is equivalent to ‘local retailer’ disclosed in the Company's prospectus dated December 17, 2021
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Retailers
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RETAILER

BRANDED BAY
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VENDOR OF THE YEAR @ ACE , 3 YEARS IN A ROLL

Dealers & Distributors
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DEALER 

CHANNEL
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China

Digital Marketing and on-line sales

NA E-commence growth 

+100% 

E-commerce Channels
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../../../../信披合规工作/10 年报/2021/ESG report/泉峰控股2021年ESG报告初稿 v4.1.docx


37丨 2285.HK

TECHNOLOGY DELIVERS THE POWER OF GAS, 

BUT WITHOUT THE FUSS AND FUMES.

Green Products
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Green Manufacturing

CHERVON is recognized as NATIONAL GREEN FACTORY
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03 BUSINESS STRATEGY
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Our key strategies

We are committed to driving sustainable long-term growth and strengthening our market position as a global leader in electric power tool and OPE 

products through the following strategies:

1

• Develop and 
commercialize 
innovative 
products that 
combine cutting-
edge technologies 
with superior 
designs

2

• Expand sales 
and distribution 
network globally 
with a growing 
emphasis on e-
commerce 
platforms

3

• Further 
enhance market 
recognition of 
our brands

4

• Continue to 
expand 
production 
capacities and 
improve 
operational 
efficiency

5

• Invest in human 
capital to 
enhance 
marketing and 
research and 
development



Q&A



Better Tools. Better World.

造好工具，助世界一臂之力！


